WHAT TO EXPECT

MC | AN MASSACHUSETTS COLLEGE OF
LIBERAL ARTS

MASTER OF
BUSINESS ADMINISTRATION

The MBA program is accredited by

the Accreditation Council for
Business Schools and Programs
(ACBSP). ACBSP is a leading
specialized accreditation
association for business
education.

MCLA’s Master of Business Administration (MBA) program offers a broadbased,
multidisciplinary education for professional leaders and managers.

HIGHLIGHTS OF MCLA'S MBA PROGRAM
e Earn 30 credits to complete your MBA
* Finish your 30-credit MBA for around $15,000

UNIQUE PROGRAM DESIGN

e Part-time program designed for working adults.

* Small classes enable students to create deep connections with faculty and classmates.
e Hybrid and fully online courses.

e Each class runs for seven weeks, with students taking one course at a time.

WHAT WILL YOU DO AS AN MBA STUDENT?

e Create and apply effective strategies for leading and
managing successful organizations.

* Analyze complex problems and develop the solutions
organizations need.

e Use leading technologies to manage critical
information.

e Communicate persuasively and with precision.

e Understand and harness the domestic and global
forcesthat impact businesses and organizations.

e Learn to maximize organizational resources for
success.

e Advance your career * Develop management skills

e Earn a higher salary * Increase your leadership ability
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Applicants with bachelor’s degrees in All MBA students take
areas other than Business may pre- the courses below to complete the program:
pare for the MBA by first taking up to
six self-paced leveling courses. Each
leveling course requires 5-10 hours to
complete, and the courses cover these

* MBA 640 - Financial Management and Policies
e MBA 650 - Competing in Global Economies and Markets

areas: * MBA 660 - Managing and Leading

* MBA 66l - Decisions in Operations & Project Management
* Accounting e MBA 662 - Sustainability and Social Responsibility
* Business Finance * MBA 680 - Marketing Strategies

¢ Microeconomics or Macroeconomics . . .
er es o f ' * MBA 690 - Strategic Management of Organizations
¢ Business Integration & Strategic Management

o o e 3 Electiv r
¢ Quantitative Research and Statistics 3 Elective courses

e Marketing

The MBA programs accept applications on a rolling basis throughout the year. Students may be-
gin in fall, spring, or summer. Applicants may take up to three classes before enrolling formally in
the program.

APPLICATION REQUIREMENTS

e A completed graduate admission application
« Official college transcripts IEI_E':F;#E

* Professional resume BRI

* Personal statement E%_ﬁﬂ

* Three professional letters of recommendation

REQUIRED CREDENTIALS*

* A bachelor’s degree from a regionally
accredited college or university

e Candidates with professional experience
preferred
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* Meeting the minimum standards does not
guarantee admission to the program.

To learn more about financing your MBA visit www.mcla.edu/graduate-financial-aid

FOR MORE INFORMATION

James Moriarty, MBA Paul Petritis

Associate Professor of Business Administration and Associate Dean

Business Program Department Chairperson Division of Graduate & Continuing Education
Department of Business Administration and Economics Paul.Petritis@mcla.edu

J.Moriarty@mcla.edu 413-662-5543



